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A Porcelain Beauty in the Spotlight Essay



Most of the media in Hollywood centers around beautiful famous movie stars. Today, there is a role played from the women’s part where she portrays the damsel in distress or is one of those famous Victoria’s Secret models you see walking on the runway every year wearing racy lingerie that’s enough to shock and amaze audiences from afar. Young white women in Hollywood that are being portrayed as weak, insecure sexual objects for men and advertising, and rich and snobby, are bad because white women are often discriminated based on how the media represents this kind of group. 

Young white women use their weakness as a weapon to use to attract attention to themselves, and not in a good way. White women, who are acting in Hollywood, are trying different techniques to get more attention on them by pretending to be weak when they are in fact not weak just to try and make a statement for themselves. In Hollywood, white women are seen in the audience as weak because weakness is proven to attract more viewers to get more people to watch their performance. “Women are often sexualized—typically by showing them in scanty or provocative clothing. Women are also subordinated in various ways, as indicated by their facial expressions, body positions, and other factors. Finally, they are shown in traditionally feminine (i.e., stereotyped) roles. Women are portrayed as nonprofessionals, homemakers, wives or parents, and sexual gatekeepers.” (Collins, Sex Roles 2011) showing a young woman playing a role such as a housewife can show a sign of the personality of a weak young woman because of how the character alone portrays the whole female expression as a representation of the so-called “weak woman.” Insecurity about their own appearances also has a huge effect on how young white women are viewed because of their willingness to get more attention, and some young white women will go to extreme measures to get the makeovers they are looking for by using cosmetic procedures such as Botox or plastic surgery to better enhance the way they look on the outside, and how the rest of the world sees them “This skepticism in turn impacts advertising processing and can, for example, on a personal level, make us discount the message as being ‘ridiculous’, ‘silly’, ‘laughable’ and simply ‘untrue’” (Dickinson and Gill, International Journal of Advertising 2009) The criticism that young women can perceive from this would be that they are not pretty enough, and feel the urge to change who they really are by being someone they are not due to the intense pressure of the media, and wanting to feel beautiful and wanted by the means of popularity based on high demand from their fans wanting more out of these young white women.

[bookmark: _GoBack]White women are portrayed sexually as damsels in distress because of the men’s desire for women as one of those potential trophy wives, and something to stare at before moving on to the new best-looking woman. Young white women are already seen as weak and are constantly being compared to men by showing and viewing men that the media claims are stronger, and tougher than women who are weak, and fragile. Women are also sexualized because of how good their bodies look in the media, and are most frequently seen in advertisements such as lingerie, clothing, and perfume advertisements shown in fashion magazines such as Vogue; Ads more often will show big companies trying to sell expensive merchandise such as perfume, and other fashionable luxury goods using a pretty petite young fair skinned women, who is showing off her curvaceous half naked body to attract more money to buy the products so that women can feel attractive and sexy, plus feel and act like the beautiful famous white female celebrities on television like for example; Lea Seydoux, Marion Cotillard , and Natalie Portman who are the kind of  young white women that are seen walking in a Gucci dress, wearing black Christian Louboutin stilettos, carrying a fancy expensive Dior purse from Paris, and many other accessories you can imagine on the red carpets in Hollywood. “We are somewhat calmed by understanding the numerous factors that interact that cause offence to advertising (Christy 2006). Individuals experience different levels of affect (in this case, offence) as a consequence of exposure to various stimuli in their environment. Subsequently, this creates a broad range of individual behaviors and cognitions” (Dickinson and Gill) When women are used for trying to attract more people, they are used by the media so that people get a glimpse on how nice it would be to use their beautiful faces to sell stuff because it will make other white women want to look more beautiful. 

Snob Appeal is what makes young white women get the most attention by acting all cool since they are rich. In TV shows such as “The Simple Life”, celebrities like Paris Hilton and Nicole Richie,  can act obnoxious and snobbish to attract more viewers because people are drawn to that kind of acting for usually the wrong reasons just to attract more to the least amount of money that is put in the actor’s paycheck after giving the audience what they ask for to gain more fame. “Truthfully, Hilton and Richie aren't really responsible for the problematic elements of The Simple Life. They were just two inexperienced personalities who saw an opportunity and took it. The real blame goes to the people behind the scenes, who picked up on Americans' hunger for humiliation—and were happy to feed it.” (Rosa, Glamour Magazine 2017) By acting snobby and putting other people down, it makes young white women stand out, trying to be better than everyone else to boost their ratings, glorify their image, and potentially get more of the spotlight shown in the media, and newspapers. “The fact there are still popular shows that portray women negatively - and continued remarks about the appearance of women in the public eye — doesn’t mean there is no progress.” (Turner, The Huffington Post, Dec. 2017) This basically means that even though women are talked about negatively about how they act in the media, it still doesn’t mean that there’s no improvement on how to improve one’s behavior and social status.

In conclusion, weakness, insecurity for sexual purposes, advertising, wealth and snob appeal are just the ideas that are used to describe how young white women are portrayed in movies, music, and everywhere you look. White women don’t deserve to be in the spotlight or be labeled as weak or as a sex object, they should be treated equally like normal people without having to be uncomfortable around men or anyone who thinks that they don’t have what it takes to be a good person because of how they look, and just call white women ugly or not good enough to be who they are inside. Our modern pop culture including Hollywood Studios needs to change by not putting down young white women in the spotlight for all the wrong reasons when there can be ways to help boost young women’s self-esteem without criticizing how they look and be able to embrace inner beauty rather than tarnish a young beautiful women’s heart, mind, body and soul.
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