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~3~  Purchase a popular magazine and analyze its form and content. What type of magazine is it (general interest or specialized), and who is the magazine trying to cater to? How do the stories, images, and advertising function to reinforce common ideological assumptions of American culture?
Vogue Magazine

Vogue is a women’s fashion magazine that focuses mainly on the general interests of the latest trends that are going on in the fashion world today and other issues such as lifestyle, beauty & health, politics, advice columns, movies, TV Shows and more. The magazine also caters to readers, who are women past the age of eighteen that want to find out what kind of styles are in season, read about topics related to women like celebrities, beauty advice, inspiring stories told by women, and be able to get the latest scoop on what’s worth buying and having inside their wardrobe. Vogue features a cover photo of different famous celebrities each month like Demi Lovato, Britney Spears, Gwen Stefani, Anne Hathaway, and many more with a brief description on the celebrities personal background to grab the reader’s attention such as catch phrases like “Cool, Candid, Courageous, Selena Gets Real” to describe Selena Gomez on the cover of Vogue’s recently published issue for April 2017, wearing a sexy white and red floral bralette with matching floral shorts to show how attractive and gorgeous she looks on the newsstands ; the front cover often uses headlines such as “Spring’s Upbeat Style” and even cover stories that follow along with the cover photo such as “Prime Time “I’m Theresa May. I do things my way” and “No Apologies, Maria Sharapova’s big return” to help signify and catch the readers attention so that it backs up the title “Vogue”  itself to give the customer a reason to buy the magazine.  
The stories, images, and advertising reinforces common ideological assumptions of American culture by writing stories about women’s social issues such as historical/ cultural up brings, travel experiences, beauty products, life events and personal stories such as growing up and dealing with women’s health issues such as reproductive rights, mental illnesses, gender roles, and social norms in which shows a cultural aspect on what American women are struggling with today in American culture. In Vogue on page 119, a story titled “Up Front” tells a story about how a woman named Caroline Kitchener learned how to care for her two motherless nephews after their mother dies unexpectedly from meningitis, and how it was a struggle to raise children as their legal guardian at age twenty four.  The images in the magazine show a visual idea on articles, fashion spreads, and page sections, to help introduce new titles and discussions without confusing the reader. An article on page 150 shows an image of a Salvatore Ferragamo shoe to show the reader that the article is about how an award winning footwear designer named Paul Andrew, used his ideas and inspiration to help design shoes for Salvadore Ferragamo. Advertising usually gets presented by an article that’s paid the company money in order to get noticed or promoted as a way to get more money from other sponsors or third parties also known as the “marketing weasels” from big businesses well known to America, and from other foreign outlets that have partnered up with American companies to trade, sell, and import these valuable goods that’s strong enough to create  poster boards, with images like perfume bottles being held by a beautiful woman while showing off her half naked body wrapped in silk (signifying that if you buy this perfume, all the men will think your very beautiful and invoke the desire to have sex with you)   or in most cases like on page 134, an article about “Glittering Prizes” talks about celebrating the partnership of a company called “Chopard” that teamed up with The Cannes Film Festival in Cannes, France showing celebrities like Julianne Moore, Eva Herzigova, and Marion Cotillard wearing Chopard’s Red Carpet Collection consisting of earrings, and necklaces that are all made out of mostly rare and expensive diamonds to promote sales on a very pricey brand that only the rich and famous can afford to own or rent. 
Vogue USA sets an example, and shows many ideas of what women are interested in the world of fashion, and the issues women face today since the past one hundred and twenty four years that it was first published during the early 1890’s where Vogue used to be a weekly newspaper for debutantes until between the beginning of the nineteen hundreds to the roaring twenties when Conde Nast decided to take over the magazine after the founder named Turnere passed away in 1905. The current editor for the magazine is Anna Wintour, and she has been writing for Vogue since 1988 who formerly wrote for Vogue UK three years prior to moving back to New York to take over Home and Garden for a short time. 
Citations:
Vogue Magazine, April 2017
(https://en.wikipedia.org/wiki/Anna_Wintour)

(https://en.wikipedia.org/wiki/Vogue_(magazine)
(http://www.vogue.com/)

